suffer a sudden cardiac arrest
annually in the US. The national
survival rate is still below 10%.
Research has shown that more
than 60% can survive with very
, timely CPR and use of an AED.

2023 CAMPAIGN GOALS

Exceeded the CPR/AED training goal of 500

Adopted a new strategy to reach high traffic businesses using a
postal survey

Purchased 30 additional AED enclosures and installed 33 total

AED inside front door stickers distributed for Campaign AEDs, but
many others needed

PulsePoint Respond app holders increased to a high of 3925

Raised $47,970 to support all Campaign components

Johnson County has met 13 critical criteria to be designated a
HeartSafe community—THE FOURTH IN THE NATION

Widespread CPR instruction

Public access defibrillators

Aggressive resuscitations protocols

AED registry, public awareness and encouragement of bystander intervention
Effective emergency response plans in schools

911 Dispatch assisted CPR instructions

RICHARD E. KERBER

Richard E. Kerber, MD (1939-2016) was a pioneer in the

development of American Heart Association CPR

guidelines. He was instrumental in the development
of public access defibrillation programs to place
AEDs in communities. The University of lowa
Richard E. Kerber HeartSafe Initiative was launched
in 2017 to promote CPR and placement of over

100 AEDs in Ul buildings. Informed by that initiative,

The Campaign’s Sponsor Program has been led by Rotarian Bill
Bywater. We thank the following donors for their generous

support totaling $47,970, allowing:
*  Purchase of 20 AED kits ($24,677)
*  Purchase of 30 AED enclosures ($20,500)

+ Payment and maintenance of our website iowaheartsafe.org

+ Payment for Facebook and Instagram social media posts
+ Payment for Sponsor Program promotional items
+ Payment of the Community Foundation of Johnson County administrative fee

2023 HEARTSAFE PARTNERS (1/1/23-12/31/23)

HEARTSAFE FOUNDING
PARTNERS

DIAMOND ($10,000+)
Kenneth K. Kinsey Foundation
David and Noreen Revier

PLATINUM ($5000+)
Linda Kerber

GOLD ($2500-$4999)
Mary Ellen Lewis

Jim and Mary Merchant

SILVER ($1000-$2499)

David and Elizabeth Gutterman

Rita T. Marcus
Brant Rustwick
Urban Fuel LLC*

HEART
SAFE

community

HEARTSAFE PARTNERS
GOLD ($500-999)

Bethany Lutheran Church*
Bill and Linda Bywater

Jim and Catherine Lane
Myles and Kay Braverman
Myron Weisfeldt

Benson & Hepker Design
Melrose Dental*

National Alliance on Mental
Health*

Paul Pomrehm and Deb
Schoelerman

Regina Education Center
Tru Art/Bankers Advertising
Peter and Kathryn Wallace

SILVER ($100-499)

Brian and Deborah Adamac
Ryan and Colleen Bell
Virginia and Bryan Clemons
Tom Cook

Diane Dahl - McCoy

Raya S. Dreben

Stewart and Pamela Ely
Christopher and Laura Harris
Mel and Cheryl Kerber

Julius Gardin

Keith Less and Gwen
Montag

David Ruchman and Michel
Dahlin

Clyde and Kay Seery

BRONZE ($25-99)

Bernard and Cherie
Cremers

Ann and Richard Burton

Faith United Church of
Christ

Judy Frits

Barbara Fryenberger

Jeffrey and Audrey Knox

Alfrieta Parks Monagan

Nancy and Gary Pacha

Michael and Barbara
Thomas

Mary Beth Versgrove and
Michael Pacha

Rebecca Weatherford

Participants in cost-
sharing AED programs are
identified with *

Find out more at iowaheartsafe.org.

Donations are 100% tax-deductible
and can be made at our website or by mail:

Community Foundation of Johnson County

heartsafe.org

THE ROTARY-KERBER

HEARTSAEE COMMUNITY CAMPAIGN

2023:Annual Report

and inspired by Dr. Kerber's example, the Rotary-Kerber Rﬁfﬁf‘g& %%%EEIST@L%MPAIGN
HeartSafe Community Campaign was initiated in 2019 by two Rotary

grants. Rotarian Linda Kerber, in collaboration with Rotarian Dr. Dianne Atkins,

spearheaded the Ul Richard E. Kerber HeartSafe Initiative. Linda is moving to Boston

but will remain the Campaign’s foremost advocate.

ATTN: Rotary-Kerber HeartSafe Community Campaign
501 12th Avenue, Suite 102
Coralville, IA 52241

lowa City

Rotary

Club (Noon)

J:CAMPAIGN

IOWa

319-337-0483




"% Campaign Medical Director Rotariar

The goal of the Rotary-Kerber HeartSafe Community Campaign The Campaign provided CPR/AED
training to several nonprofits,

for the Heart Walk at Kinnick
Stadium and, led by Project
Adam Director Gary Beasley, for
the lowa women's basketball
team. Project Adam completed
advising and certifying all
Johnson County high schools as
meeting CPR and AED standards.

is to increase the survival rate of sudden cardiac arrest (SCA)

victims by informing, motivating and training laypersons to use
cardiopulmonary resuscitation (CPR) and by building a dense
network of automated external defibrillators (AEDs) to make Johnson
County one of the safest places anywhere to suffer a SCA.

Campaign Medical Director Rotarian Dr. Dianne Atkins completed
her term as Chair of the American Heart Association Emergency
Cardiovascular Care Committee. In addition to her national
leadership role, she served as the Campaign'’s principal public
speaker and provided medical oversight for the Campaign’s CPR,
AED and Heimlich maneuver training of now several hundred
individuals for nonprofits and some businesses that obtained an
AED via the Campaign’s cost-sharing program.

PulsePoint, administered by the Johnson County Ambulance
Service (JCAS), manages 447 registered indoor AEDs and

40 outdoor 24/7 AEDs. The number of PulsePoint Respond
app holders has increased to 3963. The JCAS reported

117 cardiac arrest calls with 12% discharge with positive
neurological outcome. SCA survival increased to 12%,

as did public engagement in CPR and bystander engagement
in a SCA rescue (Utstein).

The Campaign’s dedicated website, iowaheartsafe.org, increased its visitors to
1,067 and total visits to 1,325. Over 2000 pages were viewed. The Campaign’s

social media platforms had about 15-20 posts per month. In total, 335 people SIS CETES R 7GR VRS b B I EN O 1

subscribed to follow us on social media in addition to reaching nearly 13,000 60%
people on Facebook and over 3,000 people on Instagram. 50%
The Campaign made gave the Johnson County Supervisors a December 20 40%
report of 2023 accomplishments. 50 AED packages (cabinet, rescue kit, signage 30%

and AED) have been distributed via our cost sharing program. The Campaign

has provided 40 yellow combination locked AED enclosures for 24/7 available 20%

AEDs installed by local governments throughout Johnson County. The Campaign 10%

donated $10,000 to bring PulsePoint, a critical alert program that signals

PulsePoint app holders within a quarter mile of a SCA of the location of the 0% Survival Public CPR Public AED Utstein

victim and the nearest AED. Research has found that such electronic messaging
programs increase critical response time—without CPR and use of an AED
survival decreases 10% each minute.

The Campaign’s nonprofit cost-sharing program continues
to be led by Rotarian Rev. Mark Pries and business
cost-sharing program continues to be led by Rotarian
Ryan Bell. Criteria for participation in cost-sharing to
obtain a $2000 retail AED package has been updated. It is
administered in collaboration with the Community Foundation
of Johnson County.

. Non-profits (tax exempt status): $500

*  Business with 15 or fewer employees: $600

or ! 2 «  Business with 16-99 employees: $750

Jim Merchant and JCAS Director Fiofia isors, ci 3 o ) Business with 100+ employees: $1000
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2024 CAMPAIGN GOALS

Increase CPR/AED training to complete backlog of nonprofits and
businesses that obtained an AED from the Campaign

Distribute an additional 20 AED kits for indoor installation

Distribute an additional 20 AED enclosures throughout Johnson
County

Complete a comprehensive Johnson County AED survey of dental
and medical providers, nonprofits with facilities, large and heavily
trafficked businesses, and government facilities

Survey known AEDs to assure “AED inside” front door stickers showing
AED's exact location

Expand public awareness effort through a new newsletter and more
aggressive social media

Raise $50,000 through donations and grants to support all Campaign
goals
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